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 » VietED Centre: Lead partner
 » VietHarvest: Operates VH-Industry 4.0 e-commerce channel
 » Centre for Supporting Green Development - GreenHub: Media and event support
 » Voso e-commerce: A unit of Viettel Post that will support training access

Partners and roles 

 » 420 women, including 294 ethnic minority women are 
trained on e-commerce platforms

 » Increased sales across 45 producer groups/
cooperatives

 » Private sector co-investment: AUD 62,331
       

Provincial People’s Committee
Son La and Lao Cai Province

Funded through the GREAT Innovation Fund, this project will support local producer 
groups and cooperatives in Vietnam’s north-west, to engage with e-commerce platforms, 
with a specific focus on ethnic minority women. This will involve building the digital 
literacy of producers through training, mentoring and a strengthened e-commerce policy 
environment.

Impact
E-commerce is untapped economic opportunity in 
Vietnam’s north-west, particularly for local producers and 
cooperatives and their suppliers, including ethnic minority 
women. Low levels of digital literacy and a lack of access 
to needed supporting services such as e-payments, 
logistics, e-marketing and finance act as barriers to women 
participating in this market.

This project will build digital literacy while strengthening

market connections, with a focus on women, including 
ethnic minority women. 

The project will:
  » Improve business performance for up to 50 businesses 

across Son La and Lao Cai Provinces
 »     Increase income potential and create new jobs
 »     Ensure the policy environment enables effective 

e-commerce participation

  » Strengthen provincial-based e-commerce support 
services, such as logistics (storage, transportation and 
delivery of products), quality assurance and payment 
systems

  » Establish a mentoring program between existing 
e-commerce providers and producer groups/
cooperatives

  » Strengthen the business capacity of women producer 
groups through e-commerce and digital literacy 
training and business model development

  » Engage closely with government to establish an 
enabling e-commerce policy environment. 
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